THE POWER OF DIGITAL REWARDS

Utilities Industry
Competition is strong within utilities sectors like electric power, natural gas and steam
supply, making the need for popular and interesting rewards and incentives essential.
Digital Rewards’ suite of popular digital and physical goods can help you easily differentiate
your service levels, build brand loyalty and reduce customer churn rates.
Strengthen customer relations and membership loyalty with the choice of popular items
your customers and employees regularly use and enjoy. Desirable to all age groups,
these rewards are a great way to encourage preferred billing, service additions, warranty
enrollment and even to thank employees for good customer service, years of service or
simply a job well done.

Powerful uses of Digital REWARDS

within the Utilities Industry

Digital Reward Cards
Made up of a full range of physical and digital products,
Digital Rewards include popular items like Music
Downloads, Movie Tickets, Digital Movie Rentals,
Magazine Subscriptions, eBooks and beyond. Digital
Reward Card promotions use reward codes to deliver
high-perceived value products. With our easy-toimplement platform, brands can offer these relevant,
real-world items at a fraction of their perceived value.

Did You Know?
Easily thank new
customers who open
an account by giving
them valuable digital
incentives.

Reward customers
who add or upgrade
services or enroll
in warranty or
maintenance programs.

Encourage
enrollment in
paperless statements,
recurring Auto Pay, and
mobile services.

Reduce costs and
prepare for market
shifts by rewarding
desired behavioral
changes.

Provide job fair
attendees with a fun
giveaway item that
is easy for staff to
transport to the event.

Recognize superior
service by offering
easy on the spot
rewards to employees
who exceed company
expectations.

The tables have turned: Digital downloads now
exceed physical sales.*
Next big thing: It is predicted that gains for online
movies will increase tenfold between 2007 and
2017.**
Big picture potential: Over two-thirds of the U.S.
population attend at least one movie every year.***
Cover to cover: Americans spend $9.3 billion
dollars on magazine subscriptions annually.****
* Nielsen/Billboard; Pew Research Center
** Mintel
***Motion Picture Association of America
**** The Association of Magazine Media, 2012/2103 Magazine Media
Factbook

Case Studies:
Client: Waste Management

Use: Customer Gift

Reward: Plant-A-Tree

Waste Management initiated a new campaign entitled “Think Green,” which focused on the company’s dedication to sustainability, as well as being
good neighbors to the environment.
In an effort to promote their eco initiatives, the company rewarded their loyal customers with a Plant-A-Tree card. Each customer was given the
opportunity to have a tree planted in his or her choice of reforestation projects around the globe.

Client: ConocoPhillips

Use: Event Giveaway

Reward: Plant-A-Tree

To show their customers their dedication to sustainability, ConocoPhillips wanted to offer the community an eco-friendly giveaway.
ConocoPhillips created a program that provided interested individuals seeded Plant-A-Tree Cards, which enabled users to plant a tree in a global
reforestation project of their choice. After redeeming their cards online, recipients could then plant the actual cards, which were embedded with
wildflower seeds.
Client: Verizon

Use: Customer Incentive

Reward: Music Downloads

Acquiring feedback from customers can be challenging, which is why Verizon looked to Digital Rewards as a way to obtain valuable input.
Verizon mailed custom-branded Music Download Cards to their clientele in exchange for their valued opinions. Once customers completed a short
online survey about Verizon and their services, recipients were instantly rewarded with their free music downloads.

