
Powerful uses of Digital rewarDs  

within Colleges & Universities 

Case stUdies:

did YoU Know? 

digital reward Cards

Easily greet new 
students when they 
sign in at orientation 
or with a card in their 
welcome kit.

Score big at sporting 
events by distributing 
Digital Rewards Cards 
as an easy gameday 
giveaway.  

Thank students who 
buy their books on 
campus by giving a 
Digital Reward as a 
gift with purchase.  

Capture the attention 
of prospective 
students or faculty 
by giving out Digital 
Rewards at open 
houses.

Remind alumni of 
their alma mater by 
including a Digital 
Reward code on direct 
mail pieces and email.

Thank parents 
and alumni who 
participate in your 
fundraising events 
with a Digital Reward 
for their donation. 

THE POWER OF DIGITAL REWARDS

COLLEGES & UnIvERSITIES

Client: University of Nebraska         Use: Event Giveaway         Reward: Music Downloads

In an effort to measure the interest in intramural sports among the student body, University of Nebraska looked to Digital Reward Cards for help.  

The university distributed Music Download Cards to everyone on campus. Before students could redeem their free music, they were asked to identify 
their level of interest in intramural sports. Once the questions were answered, each student was able to redeem their free music.

Client: Northwestern College         Use: Recruiting         Reward: Ringtones 

Northwestern College needed a way to stand out at college fairs and open houses geared towards prospective students. 

To attract visitors to the Northwestern College booth, each potential student received a free Digital Reward Card. When students redeemed their free 
gift, they were asked to provide some information related to their future education and career interests.

Client: Remington College         Use: Event Giveaway        Reward: Movie Tickets

To create a successful open house and Student Appreciation Day events at Remington College, school staff looked to their students for help.
 
To increase participation, Remington rewarded students who brought a friend to the event with a free Movie Ticket Card. To claim their gift, students 
were directed to a site where they could redeem their tickets to a film of their choice. 

The tables have turned: Digital downloads now 
exceed physical sales.*  

Next big thing: It is predicted that gains for online 
movies will increase tenfold between 2007 and 
2017.** 

Big picture potential: Over two-thirds of the U.S. 
population attend at least one movie every year.*** 

Cover to cover: Americans spend $9.3 billion 
dollars on magazine subscriptions annually.****

* Nielsen/Billboard; Pew Research Center
** Mintel
***Motion Picture Association of America
**** The Association of Magazine Media, 2012/2103 Magazine Media 
Factbook

Made up of a full range of physical and digital products, 
Digital Rewards include popular items like Music 
Downloads, Movie Tickets, Digital Movie Rentals, 
Magazine Subscriptions, eBooks and beyond. Digital 
Reward Card promotions use reward codes to deliver 
high-perceived value products. With our easy-to-
implement platform, brands can offer these relevant, 
real-world items at a fraction of their perceived value. 

College and university promotions are a staple of higher education — as expected as all-
nighters and messy dorm rooms. Whether it’s for recruiting potential students, engaging 
undergrads and faculty or reconnecting with alumni, colleges and universities often turn to 
Digital Rewards as a flexible and creative way to reach their diverse community.

With a suite of high-value incentives like Music Downloads, Movie Tickets and Digital 
Movie Rentals, Digital Rewards provide an effective yet affordable value-add for handouts 
at education events and giveaways at sporting events, alumni gatherings and career fairs. 
Move to the head of the class with Digital Reward Cards.


