
Powerful uses of Digital rewarDs  
within the Technology IndusTry

case sTudIes:

dId you Know? 

dIgITal reward cards

Easily promote new 
software, hardware and 
product updates by 
providing customers with 
rewards at purchase.

Provide event 
attendees with a fun 
giveaway item that 
is easy for staff to 
transport to the event.    

Reward customers 
with a Digital Reward 
when they give 
feedback after a product 
or software demo.   

Recognize superior 
service by offering 
easy on the spot 
rewards to employees 
who exceed company 
expectations. 

Enhance recruiting 
efforts by using Digital 
Reward Cards to 
attract top candidates 
at job fairs.

Give customers a 
Digital Reward when 
they upgrade their 
warranty, protection 
plan or sign a new 
contract.  

THE POWER OF DIGITAL REWARDS

TEcHnOLOGy InDuSTRy
The ever-evolving tech market requires rewards and incentives that are exciting enough 
to contend within an active and competitive industry. Tech brands must have a selection 
of innovative offerings, whether these rewards are given away at events, included with 
purchases, distributed at job fairs and beyond. 

High-value Digital Reward Cards are appealing to all subsets of the technology audience, 
whose demographics can vary widely. These rewards are an excellent way to introduce 
new products, add value to purchases, and reward consumer feedback. Popular gifts 
that people regularly purchase and enjoy, Digital Rewards are also a cost-efficient way to 
motivate employees and to enhance recruiting efforts. 

Client: Microsoft         Use: Email Rewards         Reward: Digital Choice

Microsoft and HP were looking for a unique way to obtain feedback from potential customers during the development of their Windows 7 software. 

Together they created a promotion encouraging users to go online, demo the Windows 7 software and complete a questionnaire. As a thank you 
for their feedback, users received a reward code allowing them to choose between several rewards, including high-value offerings like Magazine 
Subscriptions and Dining Certificates.

Client: Intel         Use: Event Giveaway        Reward: Music Downloads

In today’s competitive job market, Intel wanted to attract the strongest potential employee candidates to their company.

To capture the attention of possible recruits, Intel chose to offer Music Download Cards to anyone who attended their recruitment events. Recipients 
were directed to an Intel branded landing page, where they learned about working with Intel and then easily downloaded their music.

Client: Qwest         Use: Customer Incentive         Reward: Digital Choice

Qwest was looking for a cost-effective and easy way to promote their new service options to the public and learn more about their customers.

They chose to create a direct mail campaign that advertised their services and offered a reward for customer feedback. Individuals were presented 
with a Digital Choice Card after they completed a quick online survey on their Internet usage.  Once the survey was complete, the recipient could 
redeem their free digital gift.  

The tables have turned: Digital downloads now 
exceed physical sales.*  

Next big thing: It is predicted that gains for online 
movies will increase tenfold between 2007 and 
2017.** 

Big picture potential: Over two-thirds of the U.S. 
population attend at least one movie every year.*** 

Cover to cover: Americans spend $9.3 billion 
dollars on magazine subscriptions annually.****

* Nielsen/Billboard; Pew Research Center
** Mintel
***Motion Picture Association of America
**** The Association of Magazine Media, 2012/2103 Magazine Media 
Factbook

Made up of a full range of physical and digital products, 
Digital Rewards include popular items like Music 
Downloads, Movie Tickets, Digital Movie Rentals, 
Magazine Subscriptions, eBooks and beyond. Digital 
Reward Card promotions use reward codes to deliver 
high-perceived value products. With our easy-to-
implement platform, brands can offer these relevant, 
real-world items at a fraction of their perceived value. 


