THE POWER OF DIGITAL REWARDS

Government Industry
From civic education to providing essential public services, the government and public
sector have a duty to serve the community. For many government organizations, rewarding
desired actions has made a big difference in creating awareness, influencing behavior and
ultimately driving the success of their campaigns.
High-value Digital Reward Cards are an easy way to reward preferred behaviors. These
rewards appeal across all age groups, making them ideal for thanking activity participants,
encouraging survey responses and providing the community with incentives. These
modern promotional gifts are also a cost-effective way to thank public sector employees
for exceptional service or to enhance recruiting efforts.

Powerful uses of Digital REWARDS
within the Government Industry

Digital Reward Cards
Made up of a full range of physical and digital products,
Digital Rewards include popular items like Music
Downloads, Movie Tickets, Digital Movie Rentals,
Magazine Subscriptions, eBooks and beyond. Digital
Reward Card promotions use reward codes to deliver
high-perceived value products. With our easy-toimplement platform, brands can offer these relevant,
real-world items at a fraction of their perceived value.

Did You Know?
Easily thank education
course attendees by
giving out valuable
digital incentives upon
class completion.

Provide a valueadd incentive to
community mailings
and increase awareness
and response.

Thank community
members for
completing activities,
like recycling, voter
registration and more.

Recruit top
candidates at job
fairs by distributing
high-value Digital
Reward Cards at your
booth or table.

Wow event attendees
with a fun giveaway
item that is easy for
staff to transport to the
event.

Recognize superior
service by offering
easy on the spot
rewards to employees
who exceed company
expectations.

The tables have turned: Digital downloads now
exceed physical sales.*
Next big thing: It is predicted that gains for online
movies will increase tenfold between 2007 and
2017.**
Big picture potential: Over two-thirds of the U.S.
population attend at least one movie every year.***
Cover to cover: Americans spend $9.3 billion
dollars on magazine subscriptions annually.****
* Nielsen/Billboard; Pew Research Center
** Mintel
***Motion Picture Association of America
**** The Association of Magazine Media, 2012/2103 Magazine Media
Factbook

Case Studies:
Client: Marines

Use: Recruiting

Reward: Music Downloads

Always on the lookout for potential recruits, the United States Marine Corps was in need of an incentive to entice potential cadets.
Targeting prospective young troops at events, the Marines offered free Music Download Cards as a way to attract new participants. Each potential
recruit was offered two free songs and a message from the Marines. Using music as a reward was an effective way to capture the attention of young
talent.

Client: City of Riverside

Use: Direct Mail

Reward: Digital Choice

The city of Riverside needed a way to educate the public on an important issue, the proper disposal of medications.
To reach the community on this issue, direct mail postcards detailing the topic were delivered to residential homes in the area. To help the message
stick, each direct mail piece contained a tear-away Digital Choice Card, driving residents online to complete a short survey and redeem their digital
gift.
Client: U.S. Army

Use: Recruiting

Reward: Music Downloads

With competition heavy among prospective candidates, the U.S. Army needed an effective but easy way to reach potential Army recruits.
To capture the attention of potential cadets, the U.S. Army distributed dog tag shaped Digital Reward cards redeemable for free music to potential
enlistees at high schools, colleges, and amusement parks. After filling out initial paperwork, those who received Digital Reward Cards were directed
to a custom website where they could redeem free music, a reward popular with this young audience.

