THE POWER OF DIGITAL REWARDS

Event Giveaway
When you go to an event, you want people to do one thing: remember your brand. What
better way to do that than associate your brand with relevant and valuable rewards. Give
event attendees digital reward cards branded with your logo that let recipients select a
reward of their choice. Other event swag is bulky and hard to carry, but hundreds of reward
cards can fit right into your hand, perfect for handing out at events.
With a catalog of valuable offerings, cost-effective Digital Rewards are perfect for
companies that want to spark brand awareness among consumers with relevant and
valuable prizes.
Our popular products are flexible enough to fit into promotions of any size, and greatly
reduce the stress of shipping, transporting, and storage logistics. Pieces of paper get lost
and large gifts get left behind, but Digital Reward cards are the perfect size to promote
your brand at any event.

Powerful uses FOR Digital REWARDS
FOR Promotional Event Giveaways

Easily greet new
customers by including
a Digital Reward Card in
information packets.

Increase booth traffic
by offering a high-value
Digital Reward Card to
event attendees.

Spark brand
awareness by including
valuable prizes on
branded company
Reward Cards.

Effortlessly hand out
cards while walking
around crowded
events.

Encourage consumers
to inquire about your
brand by rewarding
them with a Digital
Rewards Giveaway.

Use Digital Reward
cards to leave a
lasting impression to
event attendees.

Digital Reward Cards
Made up of a full range of physical and digital products,
Digital Rewards include popular items like Music
Downloads, Movie Tickets, Digital Movie Rentals,
Magazine Subscriptions, eBooks and beyond. Digital
Reward Card promotions use reward codes to deliver
high-perceived value products. With our easy-toimplement platform, brands can offer these relevant,
real-world items at a fraction of their perceived value.

Did You Know?
•

The tables have turned: Digital music downloads now
exceed physical sales.*

•

Next big thing: It is predicted that gains for online
movies will increase tenfold between 2007 and
2017.**

•

Big picture potential: Over two-thirds of the U.S.
population attend at least one movie every year.***

•

Cover to cover: Americans spend $9.3 billion dollars
on magazine subscriptions annually.****

* Nielsen/Billboard; Pew Research Center
** Mintel
***Motion Picture Association of America
**** The Association of Magazine Media, 2012/2103 Magazine Media Factbook.

Case Studies:
Client: Sierra Nevada

Use:Event Giveaway

Reward: Plant-A-Tree

Sierra Nevada® was looking for an easy, fun and eco-friendly giveaway for attendees of Earth Day San Diego, the largest free annual environmental
fair in the world.
They chose to provide Plant-A-Tree Cards to visitors of their booth because it was a simple way to distribute cards to the thousands of Earth Day
attendees. Plant-A-Tree Cards are compact and lightweight and a cost-effective way to distribute rewards.

Client: AAA

Use: Event Giveaway

Reward: Photo Prints

AAA agents needed an easy way to engage with young students, while educating them on the dos and don’ts of driving. AAA Insurance decided to
connect with them by offering a reward card for five free photo prints after test-driving a simulator car.
By offering photo prints, AAA Insurance was able to reach their potential customers on a personal level by giving them access to print their favorite
photos.
Client: National Cellular Provider

Use: Event Giveaway

Reward: Music Downloads

In hopes of increasing brand awareness, a national cellular provider paired up with a national baseball team to promote their service amongst
thousands of baseball fans. They decided to create a branded giveaway to be handed out before the big game. Providing reward cards for universally
appealing prizes is an easy and flexible solution for gaining brand recognition. Rewards cards are compact, lightweight, and very easy to store up
until game day.

