THE POWER OF DIGITAL REWARDS

Catalina/In-Store PromotionS
How do you make your product fly off the shelf? By giving customers a digital reward with
the purchase of qualifying items. By printing reward codes on receipts, you can easily drive
sales and thank consumers for their purchase. Generate excitement for your brand with
Digital Rewards.
After customers make their qualifying purchase, they will receive a Catalina coupon or
receipt at the register with a Digital Reward code printed on it. With a catalog of valuable
offerings, cost-effective Digital Rewards make it easy for brands to spark interest among
consumers with relevant and valuable prizes.
Delivering rewards via receipt greatly reduces shipping costs and limits logistic problems
typically associated with large-scale gifting. Offering reward codes for universally appealing
prizes is an easy and flexible solution for driving sales and increasing brand awareness.

Powerful uses FOR Digital REWARDS
With Catalina Coupons

Digital Reward Cards
Made up of a full range of physical and digital products,
Digital Rewards include popular items like Music
Downloads, Movie Tickets, Digital Movie Rentals,
Magazine Subscriptions, eBooks and beyond. Digital
Reward Card promotions use reward codes to deliver
high-perceived value products. With our easy-toimplement platform, brands can offer these relevant,
real-world items at a fraction of their perceived value.

Did You Know?
•

The tables have turned: Digital music downloads now
exceed physical sales.*

Easily acquire new
customers by offering
Digital Reward codes
with the purchase of a
new product.

Reward loyal
customers who
continually buy your
products.

Avoid additional
distribution costs
by printing codes
directly on receipts and
coupons.

•

Next big thing: It is predicted that gains for online
movies will increase tenfold between 2007 and
2017.**

•

Big picture potential: Over two-thirds of the U.S.
population attend at least one movie every year.***

Offer self-contained
rewards that are easy
to execute and reduce
logistic issues.

Easily turn
promotions on and
off to move excess
inventory.

Drive product sales
by offering two-forone deals for all your
brands.

•

Cover to cover: Americans spend $9.3 billion dollars
on magazine subscriptions annually.****

* Nielsen/Billboard; Pew Research Center
** Mintel
***Motion Picture Association of America
**** The Association of Magazine Media, 2012/2103 Magazine Media Factbook.

Case Studies:
Client: Kroger

Use: Catalina

Reward: Digital Choice

Kroger Supermarkets was looking for an incentive to increase in-store traffic and promote customer loyalty at their various locations. They created an
innovative in-store promotion that rewarded customers for purchasing select products from participating brands.
When customers purchased at least ten of the specially marked products, they received a Reward Certificate printed out on their receipt. The high
value offer included the choice of prizes like a movie ticket and 10 music downloads, and helped Kroger increase sales and brand loyalty, all while
limiting the distribution cost normally associated with such a large-scale promotion.
Client: Revlon/Walgreens

Use: Catalina

Reward: Music Downloads

Cosmetic industry leaders Revlon® teamed up with Walgreens® stores for a creative promotion to boost sales and enhance customer loyalty.
With the purchase of 3 Revlon products from participating Walgreens stores, a coupon certificate for free Music Downloads was printed at the register.
This cross promotion of a gift with purchase was a winner for both companies; increasing store traffic for Walgreens while providing an incentive for
multiple purchases of Revlon products.
Client: Progresso

Use: Catalina

Reward: Digital Choice

Progresso was looking for an easy incentive to increase sales for their various soup flavors. They created an innovative in-store promotion that
rewarded customers for purchasing their product.
When customers purchased multiple cans of soup, they received a Reward Certificate printed out on their receipt. These Reward Certificates proved
to increase sales and promote brand loyalty, all while keeping shipping and logistics issues to a minimum.

