WHY CHOOSE
DIGITAL REWARDS?

® It’s easy! Simple distribution and
implementation make these rewards
among the most practical and cost-

effective incentives available.

® These relevant and popular rewards — like
music, movies, magazines and eBooks —

are items people love and regularly use.

o Customers can choose their exact reward,
so everyone gets exactly what they want —
and you can reach multiple demographics

with the same reward.

® Since they’re valuable to the consumer,
these rewards are very effective at
increasing attention, strengthening

interest and improving engagement.

Product Industry Use

Pizza Rewards Food & Beverage Customer Gifts & Incentives

HIT THE SPOT WITH
CANDY AND PIZZA

Wonka®, the quirky candy company known for their fun products, was launching
their highly anticipated new candy bar, the Wonka Kazoozle®. They wanted
excitement levels to match the brand’s enthusiasm, so they needed an exciting
way to increase awareness of the new product throughout all grocery stores where
the product would be sold. They decided to hand out Pizza Reward Cards to all

consumers who shopped in participating food stores.

Pizza Reward Cards were the perfect fit for a grocery store giveaway. Not only did
the reward give away free pizza, but also, the branded card furthered the candy
company’s quirky image.

Upon receiving the card, shoppers now had the opportunity to receive a free meal,
courtesy of Wonka, from over 50,000 pizzerias nationwide. Branded reward cards
are compact, lightweight, and easy to ship. This campaign was very easy to deliver
to mass quantities without logistic intervention and overall, gave Wonka a more

appealing impression.



